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OVERVIEW
Website

Throughout the month of July, BoundaryBC.com saw a total of 19,275 sessions, up 142% over the previous 

period, and up 113% over the previous year. There were 32,875 pageviews, up 109% over the previous 

period, up 93% over the previous year.

● For the period June 16 to July 14, 2019 a display ad campaign was launched to promote 

BoundaryBC.com, resulting in 5,846 ad clicks and 6,229 landing page visitors.

Social Media

The Boundary Country social channels saw 401 new fans, up +6 compared to the previous month, bringing the 

total fan count to 7,487. There were 184,098 total impressions, +54% since the previous month, and 5,050 

engagements, -1% compared to the previous month.

● For the period July 12  to July 30, 2019 a display ad campaign was launched to promote Boundary 

Country on Facebook, the campaign resulted in 359 page likes

http://boundarybc.com/


WEBSITE HIGHLIGHTS
Throughout the month of July the Boundary Country website (boundarybc.com) 

saw a total of 19,275 sessions, up 142% over the previous period, 

and up 113% over the previous year. 

There were 32,875 pageviews, up 109% over the previous period, up 93% over 

the previous year. 

Top Visited Landing Pages:

1. Rail Trails

2. Lakes, Rivers and Waterfalls

3. Heritage and Culture

*See Website Campaign (slide 3) for details

http://boundarybc.com/
https://boundarybc.com/summer2019/rail-trail.htm
https://boundarybc.com/summer2019/lakes-rivers.htm
https://boundarybc.com/summer2019/heritage-culture.htm


WEBSITE CAMPAIGN

For the period June 16 to July 14, 2019 a display ad campaign was launched to 

promote BoundaryBC.com. Utilizing the TOTA Community Research Program 

targets in the Lower Mainland consisted of geographic locations from the highest 

areas already visiting Boundary Country. For the Okanagan corridor geo-targets 

were by communities along the Okanagan Corridor.

Three themes were promoted with a dedicated campaign landing page linking to 

the Trails; Lakes and Rivers; and Heritage and Culture, making these the top 

visited webpages of the month.

The campaign resulted in 3,045,974 impressions resulting in 5,846 ad clicks 

and 6,229 landing page visitors.

Key age ranges were 35-44; 45-54 followed by 25-34 and 55-64. Landing page 

visitors were fairly equal male vs female.
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SOCIAL HIGHLIGHTS 

The Boundary Country Social Accounts 

(Facebook and Instagram) saw a 

combined total of 184,098 impressions, 

+54% over the previous month and 5,050 

engagements, -1% since the last period. 

The accounts saw 401 fans 

gained, an increase of 6% bringing the 

current total to 7,487 fans.

The Top Performing Facebook Post was 

a UGC Image of Greenwood, 

reaching 7,793 people with 462 

engagements. 

The Top Performing Instagram Post was 

a UGC Image of Jubilee Mountain 

overlooking Greenwood, which received 

116 engagements in the period.

https://www.facebook.com/BoundaryCountryBC/
https://www.instagram.com/boundarycountry/?hl=en


SOCIAL OVERVIEW

The group statistics shown here represent the overall figures of the Boundary Country Facebook 

and Instagram accounts. In July, there were 401 new fans gained, an increase of 6%, bringing the 

total fan count to 7,487. There were 184,098 total impressions, +54% since the previous month, 

and 5,050 engagements, -1% compared to the previous month.  

AUDIENCE 
GROWTH

SOCIAL 
IMPRESSIONS

SOCIAL 
ENGAGEMENTS

+6% +54% -1%



FACEBOOK

During the month of July, a total of 347 new fans were gained, an increase of 6%.

24 Facebook Posts were sent, resulting in 154,089 total impressions, +64% from the 

previous month, and 3,450 engagements (likes, comments and shares) +3% over the same 

time period.

The increase in followers and impressions is credited to a Facebook Page Like Campaign.

FACEBOOK 
IMPRESSIONS

FACEBOOK 
ENGAGEMENTS

+64% +3%



FACEBOOK CAMPAIGN

For the period July 12  to July 30, 2019 a display ad campaign was launched to promote 

Boundary Country on Facebook during July, while many people are in trip-planning mode. 

The campaign targeted key audiences in BC and Alberta.

The campaign resulted in 70,341 impressions and 359 page likes, a cost per result of 

$2.20 per like.

The best performing ages ranges by cost per result were 18-24, followed by 25-34, and 65+.

Geographically, BC residents had a slightly lower cost per result than Alberta. A breakdown 

by city is not available on Facebook.

Future campaigns will be updated based on these results.



FACEBOOK - DEMOGRAPHICS
The current fan base 

on Boundary’s Facebook account 

presents itself as 56% Female, on par 

with the previous month, with 20% of all 

followers over 65, consistent with the 

previous month.

While women 65+ "appear to be the 

leading force" among fans, it's important 

to note there is a well-rounded cross 

section of ages that are presented here, 

and something that should be in 

consideration when delivering content.



FACEBOOK – TOP POSTS



INSTAGRAM

During the month, 61 followers were gained, an increase of 5%, bringing the current follower total 

to 1,057.

14 Instagram posts were sent, totalling 1,600 engagements (Likes, comments, saves, profile 

clicks), up 9% from the previous month. The top-performing posts were all User-Generated content 

allowing us to connect and engage with users, and encourage traffic to the page.

INSTAGRAM 
IMPRESSIONS

INSTAGRAM 
ENGAGEMENTS

+15% +9%



INSTAGRAM - DEMOGRAPHICS
The current fan base 

on Boundary’s Instagram account is 62% 

Female, on par with the previous month, 

with 33% of followers between the ages 

of 25 and 34, consistent with the 

previous month.

While women between the ages of 25-34 

appear to be the leading force among 

fans, it's important to note there is a 

well-rounded cross section of ages that 

are presented here. 

Instagram has a younger demographic 

than Facebook, which should be in 

consideration when delivering content.



INSTAGRAM – TOP POSTS


