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ACTIVITY HIGHLIGHTS
MAY 2017

Boundary Country's spring campaign continued into April, with advertising 
on Facebook and Instagram driving traffic to boundarybc.com. As a result 
website traffic and social impressions are down this month.  

The website saw 2,155 sessions during the month of May, down 62.8% over 
the previous period, and 5,726 pageviews, down 48%.  

The social accounts (Facebook, Twitter, Instagram) saw a combined 377 
fans gained, an increase of 16.1% to the total fanbase. There were 202,632 
impressions, 3,734 engagements, and 1,792 link clicks.  

The Top Performing Facebook Post was an article about Boundary 
Country featured on The Great Canadian Bucketlist. It reached 20,820 
people with 559 engagements. 

The Top Performing Tweet was User-Generated Content (UGC) with 164 
impressions and 15 engagements, and the Top Performing Instagram 
Post was UGCwith a total of 52 engagements.  

Please refer to attached spreadsheet for detailed breakdown of month over 
month variance, as well as year over year activity, where applicable. 





BOUNDARY
SOCIAL OVERVIEW

The group statistics shown here represent the overall figures of the Facebook, Twitter, and Instagram 
accounts of Boundary Country. In May,  there were 377 fans gained, bringing the current total to 

2,782. There were 202,632 impressions and 3,740 engagements, and 1,792 link clicks.

16.1%
INCREASE

3.6%
DECREASE

56.2%
DECREASE



BOUNDARY
FACEBOOK

56.4%
DECREASE

The Boundary Country Facebook page saw 200,827 impressions throughout the month of May, 
a decrease of 56.4%, and 3,387 post engagements, down 7.8% over April. There were 1,783 link 
clicks,  and 358 fans were gained, an increase of 17.7%, bringing the total number of followers 
to 2,439.  The decrease seen here is due to the traffic that the Spring Campaign generated 
throughout the month of March and April. Overall, the impressions and engagements are highly 
successful. 

7.8%
DECREASE



The current fan base on Boundary Country's Facebook Account presents itself as 55.5% 
female, with 20.8% of all followers falling between the ages of 55-64. 

While women between the ages of 55-64 "appear to be the leading force" among our fans, 
it's important to note there is a well-rounded cross section of ages that are presented 
here, and something that should be kept in consideration when delivering content. 

Most of the followers reside in Canada, and those who have their current location set to 
Grand Forks and make up the highest group of fans by city. 

On the next page you'll see the three Top Performing Posts for May.  



TOP POSTS

20,820
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569
REACTIONS
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REACTIONS



BOUNDARY
TWITTER

The Twitter account for Boundary Country saw 1,805 impressions, up 
41.46%, and 76 engagements, up 145.8% over the month of April. 

Two followers were gained throughout the month, bringing the current total 
to 231. 

145.8%
INCREASE

41.46%
INCREASE



Boundary Country Twitter followers are reported as 43% Female 
and 57% male with 66.7% of followers falling between the ages 
of 25-34.  

On the left hand side you'll see a breakdown of engagements for 
the month of April including link clicks, retweets, and likes.  

Below are the Top Performing Tweets of May with User- 
Generated Content of Cascade Falls taking the number one spot 
with 164 impressions and 15 engagements. 



BOUNDARY
INSTAGRAM

During the month of May 17 New Followers were gained, and increase of 17.9% bringing the current 
total to 112. 9 media were sent to a total of 277 engagements, an increase of 55.6%.  

The posts were entirely User-Generated Content, allowing us to connect and engage with users, and 
encourage traffic to the page. 

The Top Performing Post was User Generated Content of the Badger Trail along Christina Lake to a total 
of 52 engagements.  


