
analytics report
BOUNDARY COUNTRY

March 2017

 



March saw the implementation of a Spring Campaign on Facebook and Google with the objective of driving 
traffic to the website. The Boundary Country website saw 3,986 sessions, up 208%, and 7,980 pageviews, 
up 164.3% throughout the month of March.  

The social accounts (Facebook, Twitter, and Instagram) saw a combined 354,067 impressions, 5,895 
engagements, and 1,957 link clicks.  

The Top Performing Post on Facebook was User-Generated Content (UGC) of Jewel Lake that garnered 
5,944 reached and 465 reactions.  

The Top Performing Tweet was UGC of Christina Lake which saw 443 impressions.  

The Top Performing Post on Instagram was also UGC featuring a barrel cabin (unique accommodation) 
with 33 engagements.  

Paid advertising and boosting has proved to be highly effective with incredibly engaged followers. 

Below are the Social Media Key Performance Indicators over the past three months.  

ACTIVITY HIGHLIGHTS
MARCH 2017





BOUNDARY
SOCIAL OVERVIEW

The group statistics shown here represent the overall figures of the Facebook, Twitter, and 
Instagram accounts of the Boundary. In March, 465 fans were gained and the social channels saw 
354,067 Impressions, up 320.1%, and 5,895 engagements, up 366.7%.

28.8%
INCREASE

320.1%
INCREASE

366.7%
INCREASE



BOUNDARY
FACEBOOK

330.6%
INCREASE

The month of February saw a total of 350,970 impressions, an increase of 330.6% and 5,561 
engagements, an increase of 461.7%.  

The page saw 455 new page likes, an increase of 34.5% bringing the total number of fans to 1,778. 
The increases seen here are a direct result of social campaigns, including the current Spring program 
which is using Facebook as a primary way to drive traffic to the website.  

461.7%
INCREASE



The current fan base on Boundary Country's Facebook Account presents itself as 56.4% female, 
with 22.4% of all followers falling between the ages of 55-64. 

While women between the ages of 55-64 "appear to be the leading force" among our fans, it's 
important to note there is a well-rounded cross section of ages that are presented here, and 
something that should be kept in consideration when delivering content. 

Most of the followers reside in Canada, and those who have their current location set to Grand 
Forks and make up the highest group of fans by city. 

On the next page you'll see the three Top Performing Posts for March.  



TOP POSTS

5,944
REACHED

393
REACTIONS

4,443
REACHED



BOUNDARY
TWITTER

Impressions for the month of March were 3,097, up 35.65% over the month of February with 49 
engagements, up 6.5%, with 19 tweets sent. 5 new followers were gained bringing the current total 
follower base to 230.  

35.65%
INCREASE

6.5%
INCREASE

11.8%
INCREASE



Boundary Country Twitter followers are reported as 43% Female 
and 57% male with 50% of followers falling between the ages of 
25-34.  

On the left hand side you'll see a breakdown of engagements for 
the month of February including link clicks, retweets, and likes.  

Below are the Top Performing Tweets of March, with the top 
spot going to User Generated Content of Christina Lake with 443 
impressions. 



BOUNDARY
INSTAGRAM

During the month of March 5 New Followers were gained, and increase of 7% bringing the current 
total to 76. 10 media were sent to a total of 285 engagements, an increase of 33.8%.  

The posts were entirely User-Generated Content, allowing us to connect and engage with users, and 
encourage traffic to the page. 

The Top Performing Post was of barrel cabin at Jewel Lake to a total of 33 engagements.  


